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Inogen® Portable
Oxygen Concentrators

Leave the
tanks at home.

CALL US NOW
1-855-492-0145

Convert the air around you into medical-grade oxygen. 
At just under 3 lbs.*, Inogen® lightweight and compact 
portable oxygen concentrators easily deliver your 
prescription oxygen on-the-go.

* Inogen Rove 4 weighs 2.9lbs. with a standard battery

 
Our 

deadline 
is 

Friday by  
5 pm 

for the 
following 
week’s 

Wednesday 
paper 

edition! 

Thanks for saying 
you saw  

it in the Western 
Trader! 

GUARANTEED
Life Insurance
up to $30,000.00

Modifi ed Whole Life Insurance from Physicians Life Insurance Company

Find out how affordable 
this coverage can be —
Call for your FREE Information Kit

1-855-205-3532
Life55plus.info/Custer

Plus — you’ll also get a FREE
 Final Wishes Planner just for calling!

Imagine what $30,000.00 could 
mean to your family after you’re 
gone — cash to help pay your funeral, 
medical bills or other fi nal expenses.

• Guaranteed acceptance for ages 45 to 85*

• No medical exam, no health questions

• Lock in your rate for life

*Ages may vary by state. Guaranteed for one of these life insurance policies. Benefi ts reduced fi rst two years. 
Insurance Policy L770 (ID: L770ID; OK: L770OK; TN: L770TN). 

Protection your loved ones deserve ...

�

6236-0625

PAINT AND SIP — Join the Hill City Arts Council for a 
paint and sip party this Sunday, Jan. 11, and Monday, 
Jan. 12 at With the Wind Winery in downtown Hill City. 
The event starts at 1 p.m. both days. [AI Generated Artwork]



   ANNOUNCEMENTS: 
HAVING A GARAGE SALE 
OR MULTI-FAMILY YARD 
SALE? ADVERTISE IT IN 
THE  TRADER  CLASSI-
FIEDS & GET THE WORD 
OUT!!! CALL 605-673-2217  
HELP WANTED: 
CUSTER SENIOR 
CENTER BOARD OF 
DIRECTORS is accepting 
resumes for the full-time 
position of Custer Senior 
Center Director.  The pri-
mary duties are grant-
request writing,  finances, 
and facility management.  
Experience with 
QuickBooks is advanta-
geous. Competitive salary 
dependent upon related 
experience. For more infor-
mation send an email to 

cscdirvac@gmail, or call 
605-673-2708. Custer 
Senior Center is an equal 
employment opportunity 
employer.          11 1tfnc 
FOR RENT: 
TWO BED, ONE BATH 
clean modern trailer, 
Keystone. No pets. 
$900/month plus utilities. 
Text 605-391-8413.        7 tfnc 
THREE BEDROOM, ONE 
BATH, clean, modern trail-
er. Keystone. No pets. 
$1,000/month plus utilities. 
Text 605-391-8413.         8 tfnc 
 
SPACIOUS ONE-BED-
ROOM UNFURNISHED 
APARTMENT FOR RENT. 
Great location, atmosphere 
and views. Call 605-673-

1531.            13 

2tfnc 
ONE AND TWO BED-
ROOM efficiency apart-
ments. All utilities paid, WiFi 
Roku TV, two vehicles per 
unit. Dogs allowed. Contact 
605-440-0370.           12 4p 
ATTRACTIVE, MODERN one 
and two bedroom apartments, 
central Custer. Laundry, 
cable TV, competitive rates. 
605-591-9397            1 1tfnc 

LONG TERM RV SITES 
AVAILABLE! Close to 
Custer. Borders Forest 
Service land. Tiny homes 
may be considered. 605-
673-4701.                     2 1tfnc 
BUSINESS SPACE: 
SHOP SPACE AVAILABLE   
at the Old World Plaza on 
Main Street, Hill City. Call 
605-574-4635.          10 1tfnc 

HUGE OPPORTUNITY IN 

A SMALL SPACE FOR 
RENT on Main Street in 
Hill City. Approximately 
750-square feet. Food 
service qualified (former 
ice cream/antique shops). 
Available immediately. 
NOW IS THE TIME. 
Contact Vic 605-209-3963.         

           9 1tfnc 
STORAGE UNITS TO RENT 
AVAILABLE NOW! 10x20 
s to rage  un i t s .  New 
Const ruct ion.  Close to  
Custer.  605-673-4701.     

       6 1tf 
AFFORDABLE STORAGE: 
9x9 and 10x21 uni ts .  
Cement floors and solid 
walls. RV Parking Available 
$25 per month. 605-673-
4646.            3 1tf 

SUNSHINE STORAGE: 
Annual or monthly rentals, 
4 convenient locations. Call 
Teresa at 673-1025.        4 1tf 

BUCKHORN STORAGE: 
5x10, 10x10, 10x20. 673-
5050.             5 1tf  
ADS WANTED: CLASSI-
FIED ADS WORK! Fill 
out the form on this page 
if you are having a 
garage sale, if you are 
selling an automobile or 
if your business is hir-
ing.If you are rentaing a 
lot, office space or 
house, a classified ad 
with us goes in print and 
online! Stop by or call 
605-673-2217. 

AUCTIONS: 
DOUBLE J FARMS 
52ND Annual Simmental, 

SimAngus Bull & Bred 
Female Sale. LIVE: 
DVAuction.com Noon, 
Friday, Jan 23 @ 
Garretson, SD Kipp 
Julson 605-351-9088 
doublejsimmentals.com 
FOR SALE:: 
FOR SALE: Boston 
Terrier puppies. Very 
cute. Health guaranteed. 
Ready to go Jan. 15th. 
$500.00. First come/first 
serve. Hot Springs, SD. 
715-937-0916. 
NOTICES:: 
ADVERTISE IN NEWS-
PAPERS statewide for 
only $150.00. Put the 
South Dakota Statewide 
Classifieds Network to 
work for you today! (25 
words for $150. Each 
additional word $5.) Call 
this newspaper or 800-
658-3697 for details.
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FINANCIAL ADVISOR

REAL ESTATE

INVESTMENTS

AUTO DETAILING

FINANCIAL ADVISOR

ACCOUNTING

We Do Repairs, 
Restretches on 

Flooring

HANDYMAN

WELLNESS SPA

Rent this 
space! 

Only $11.00 a week 
(minimum three month commitment) 

673-2217

Rent this 
space! 

Only  
$22.00 a 

week 
(minimum three month 

commitment) 

673-2217

Rent this 
space! 

Only $11.00 a week 
(minimum three month commitment) 

673-2217

Rent this 
space! 

Only $11.00 a week 
(minimum three month commitment) 

673-2217



HEY RETAIL BUSINESS OWNERS!!! THIS IS AN INCREDIBLE OPPORTUNITY TO ADVERTISE!!!

SHOP THE BLACK HILLS! SHOP THE BLACK HILLS! 
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Community theater groups meet modern challenges
By Kevin Killough 
South Dakota News Watch 

 
On a Tuesday night in 

October, the Pierre Players 
Community Theater held a 
kickoff event for its 2026 
season lineup. Supporters 
and volunteers filled the 
Grand Opera House in 
downtown Pierre, the theater 
group’s home, to see the 
show.  

In the spirit of fun and 
creativity that are character-
istic of community theater, 
Pierre Players held a mock 
awards ceremony to an-
nounce the plays the group 
has planned for the season. 
Presenters dressed in suits 
and gowns covered in glit-
tering sequins, got the audi-
ence laughing with their 
jokes and handed the “win-
ners” plastic gold statues re-
sembling Academy Awards.  

The “winners” were the 
directors, co-directors and 
assistant directors of the up-
coming shows. After receiv-
ing their mock awards, the 
presenters interviewed them 
about why the play was cho-
sen for the season, their 
hopes for the project and 
what challenges they face in 
bringing it to the stage.  

There are more than a 
dozen local theater groups 
active in South Dakota. 
While the staff and volun-
teers find much joy in their 
work, it’s a challenge to 
keep community theater 
alive. And some of those 
troubles are mounting.  

In a world where enter-
tainment is digital and on-
demand, it’s difficult to keep 
audiences engaged with live 
performances. Productions 
can require hundreds of vol-
unteers who have full-time 
jobs and kids to raise, and 
community volunteering 
isn’t as ingrained in culture 
as it once was. On top of all 
that, the cost of the produc-
tions and the need to keep 
ticket prices low stretch 
budgets thin.  

Despite these difficulties, 
the people participating in 
community theater also 
speak of immense rewards 
for themselves and the com-
munities they live in, and 
that keeps them coming 
back season after season for 
more.  

Season 20 of 
Pierre Players 

Community Theater 
Besides promoting the 

upcoming season, the Pierre 
Players’ season kickoff event 
was aimed at selling tickets 
and soliciting donations. It 
turned out to be a successful 

evening for the group, and 
by the end of the night, 
they’d received thousands in 
donations and sold a lot of 
season passes.  

The Pierre Players Sea-
son 20 performances include 
“Dr. Jekyll and Mr. Hyde,” a 
play adapted from the 
Robert Louis Stevenson 
novella. In May, the group 
will perform “Sylvia,” a 
comedy about a couple that 
adopts a dog, which is 
played by a human. And in 
July, they will perform 
“1776,” a musical about the 
events leading up to the 
signing of the Declaration of 
Independence. 

This December the group 
is performing “The Thanks-
giving Play,” written by 
Larissa FastHorse, who’s a 
member of the Sicangu 
Lakota Nation. She grew up 
in Pierre and worked the 
concession stand for Pierre 
Players shows in high 
school. She’s also the first 
female Native American 
playwright to produce a play 
on Broadway.  

“The Thanksgiving Play” 
is about well-meaning but 
culturally insensitive white 
theater artists who attempt to 
create a politically correct el-
ementary school play about 
the first Thanksgiving while 
struggling with their own bi-
ases and the lack of Native 
representation. 

Performances trigger a 
sense of awe 

Putting on these produc-
tions in the coming year will 
demand a lot of hours from a 
lot of volunteers. From that 
donated time, the volunteers 
said, comes a lot of personal 
rewards and benefits to the 
community.  

Ashley Boone, president 
of the Pierre Players Board 
of Governors, said theater 
has a positive psychological 
impact on audiences. She 
points to the research of 
Dacher Keltner, a psycholo-
gy professor at the Universi-
ty of California, Berkeley. 
Whereas much of psycholo-
gy studies unpleasant emo-
tions, Keltner’s work in pos-
itive psychology studies why 
people experience pleasant 
emotions. 

His research looked into 
the emotion of awe and 
found that there are several 
triggers that produce this 
emotion, such as being 
moved by kindness and 
bravery, being swept up in a 
group event and marveling 
at visual designs and music.  

“Theater touches on all of 
them. I can point to probably 
at least five or six of them 

that are probably present in 
every experience people 
have going to the theater. 
And being able to provide 
that in a small town in South 
Dakota is kind of unparal-
leled,” Boone said.  

Performances for 
the community, 

by the community 
Brian Schultz, 

artistic/managing director of 
the Aberdeen Community 
Theater, said one of the most 
rewarding aspects of local 
theater is its ability to bring 
the community together.  

“You’re taking a pile of 
people — anywhere from 
two people to 100 people — 
and just endeavoring to all 
get to the same place at the 
same time. When you have a 
wide variety of ages and a 
wide variety of experience 
trying to get them all to end 
up in the same place, and 
then when you see the fin-
ished product, there’s … 
there’s nothing that com-
pares,” Schultz said.  

Linda Anderson, execu-
tive director of Theatre 605 
Black Hills Playhouse, a 
professional theater group, 
participated in Pierre Players 
when she was in high school 
around 1980. She said she 
knows a lot of professionals 
that got their start in commu-
nity theater, but even for 
those who don’t seek careers 
in the craft, it creates social 
connections in the communi-
ty.  

“It’s that sense of belong-
ing. People want to be a part 
of something. And there’s 
that special dynamic that 
happens when ensembles 
come together. People get to 
exchange talents and stretch 
themselves in a way that 
they don’t in their everyday 
life,” Anderson said.  

James Walker, artistic di-
rector emeritus for the Ab-
erdeen Community Theater, 
has been involved with com-
munity theater for over four 
decades. He served on the 
American Association of 
Community Theater for 16 
years. Part of that time, he 
served on the international 
committee of the associa-
tion, so he’s seen community 
theater nationally and inter-
nationally.  

While all theater groups 
have a lot in common, each 
one is unique because 
they’re a product of the com-

munity and they’re tailored 
to the community the groups 
are performing for, Walker 
said.  

“It’s so individual. Every 
community theater is kind of 
the same all around the 
country, yet all of them are 
different,” he said.  

Passionate volunteers 
While some community 

theater groups are able to 
hire some staff, the bulk of 
the effort is done by volun-
teers.  

Boone, with Pierre Play-
ers, said that the culture of 
volunteering has changed 
considerably from what it 
was for previous genera-
tions. Groups like the Kiwa-
nis and Rotary Club struggle 
to find volunteers today, 
which used to be a common 
outlet for the community.  

“It seems like our society 
has just really gone away 
from that idea that we can 
make our community better 
by volunteering our time,” 
Boone said.  

Jesse Stroud, who is in-
terim office manager for the 
Mitchell Area Community 
Theater, said it is hard to 
find those people willing to 
donate their time to these 
performances, but those who 
do are exceptional people.  

“When you’re not paying 
people, it’s hard. But when 
you do get good people, you 
get passionate people. You 
get people that are going to 
stick with you and do a real-
ly good job,” Stroud said.  

The Aberdeen Communi-
ty Theater just finished its 
run of the “Sound of Music,” 
which Schultz called a “mas-
sive endeavor.” Despite the 
difficulty in bringing the 
musical to the Aberdeen 
stage, they had no trouble 
finding the people with the 
voice training to fill the 
show’s roles, he said.  

More than 80 people au-
ditioned, and there was so 
much talent they could have 
used them all. It was a chal-
lenge to whittle those 80 
down to 35, he said.  

Small budgets meet 
mounting expenses 

These local productions 
also don’t come cheap. 

Expenses include utili-
ties, set materials, costumes, 
projectors, microphones and 
lighting equipment, and 
sometimes venue rentals. As 
a community performance, 

these costs have to be bal-
anced with the needs to keep 
ticket prices low. 

“The big challenge is 
simply bringing the money 
in and to continue to be able 
to provide value to the peo-
ple that come and see our 
shows. When they’re paying 
a $35 ticket, you want to 
give them $35 worth of val-
ue. You don’t want to give 
them a $10 show,” Stroud 
said.  

The rights and royalties, 
though they come at a dis-
count for local nonprofits, 
are another major expense. 
The rights to an off-Broad-
way play can cost $4,000 or 
more. For something like the 
“Wizard of Oz” or “Frozen,” 
it can be $10,000 to $15,000. 

Then, there can be addi-
tional costs, like buying the 
music tracks and materials – 
the scripts, books and sheet 
music. And like everything 
else, the costs for rights and 
royalties have gone up in re-
cent years. 

“We could probably af-
ford ‘Frozen’ if we charge 
$90 a ticket. But in our mis-
sion, we do not charge above 
$35,” Stroud said, adding 
that due to various discounts, 
the average ticket price is 
lower than that. 

The Mitchell Area Com-
munity Theater’s home is 
the Pepsi-Cola Theatre for 
the Performing Arts, which 
needs upgrades to bring it in-
to compliance with the 
American with Disabilities 
Act, as well as repairs to the 
roof. After an estimate for a 
new roof came in at 
$126,000, the group did 
some repairs in order to pre-
vent more deterioration of 
the roof or interior, the 
Mitchell Republic reported.  

To close the gap between 
ticket sales and costs, these 
theater groups rely on dona-
tions from individuals and 
businesses in the communi-
ty.  
Theater in a digital world 

Theater today also comes 
up against the changes of a 

modern, digital world. 
Boone said that there was a 
time that promoting a com-
munity play was just a mat-
ter of printing up fliers and 
hanging them around town. 

Now promotions need 
fancier designs and require 
marketing strategies. Social 
media has to be utilized, and 
demographics have to be 
considered to get the mes-
sage to the right people.  

In previous generations, 
community theater wasn’t 
competing with a deluge of 
on-demand entertainment. 
Now, people feel more in 
control of their own fulfill-
ment without connecting 
with others, Boone said.  

“That not only affects 
people that we wish would 
come out and volunteer, but 
also people that would come 
out and see the shows,” 
Boone said.  

The show must go on 
While there are chal-

lenges, community theaters 
across South Dakota contin-
ue to put on regular perform-
ances, and communities that 
have the resources for it are 
fortunate, Stroud said.  

“Not everybody has that 
opportunity to have a good 
community theater, especial-
ly when you’re talking about 
rural communities where 
you know they can’t neces-
sarily support it,” he said.  

For those who want to get 
involved with community 
theater, there’s always some 
way to contribute, said 
Boone with Pierre Players. 
People can help with set 
building, sewing costumes, 
running concession stands, 
operating sound and lighting 
tech, ushering and promo-
tions.  

“Whether being an actor 
on stage with a small role to 
being a stage hand, we al-
ways have a need,” she said. 

This story was produced 
by South Dakota News 
Watch, an independent, non-
profit organization. Read 
more stories and donate at 
sdnewswatch.org and sign 
up for an email to get stories 
when they’re published. 
Contact statehouse inves-
tigative reporter Kevin Kil-
lough at kevin.killough@sd 
newswatch.org. 

TO PLACE AN AD CALL KATE AT 
605-440-1248 

or email  
chroniclewriter2@gmail.com
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